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WHAT IS CLAIMED IS: 

1 . A method for buyer-driven targeting comprising the steps of: 

separately receiving from each of a plurajdty of buyer entities a respective 

third party proof of purchase record; 

entering information contained in th^received proof of purchase records 

into a searchable electronic database; 

obtaining search criteria for the database; 

searching the information in tfye database based on the search criteria to 
obtain a group of buyer entities; and 

providing an incentive to e^ch of a plurality of the buyer entities in said 

group. 



2. The method as defined in claim 1, wherein said providing an incentive step 
comprises setting the incentive fW ^ach buyer entity in the group based on its purchases 
of a particular product or service. 

3. The method as d^fhjfed ii^ claim 1, wherein a plurality of buyer entities are 
individual persons. 



4. The method as denned in claim 1, wherein a plurality of the buyer entities are 
corporate or other legal entities. 

5. The method/as defined in claim 1, further comprising the steps of: 

receiving buyer entity preferences for categories of third parties; 

wherein said obtaining search criteria step includes receiving a merchant 
category designation for the third party; and 

wherein said searching step comprises forming the group of buyer entities 
who have indicated in their respective buyer preferences that they would receive a 
marketing incentive from third parties in the merchant category designation. 



6. The/ method as defined in claim 1, further comprising the steps of: 
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receiving a threshold value from the buyer entity that an incentive must 

meet before the buyer entity will receive the incentive; 

receiving a value for the incentive to be provided; and 
wherein said searching step includes Ahe step of comparing the value of 

the incentive to the threshold value set by the buyer entity and the step of not including 

that buyer entity in the group if the buyer entity has set a threshold value for the 

incentive which is not exceeded. 

7. The method as defined in claim ]l further comprising the steps of 

obtaining information on whether one of the buyer entities accepted the 

incentive; and 

inputting this information^ to the database. 



8. The method as defined tin claim 7, further comprising the step of obtaining 
information on whether the buver entity made a follow-up purchase or a co-purchase 
contemporaneous with or after accepting^fhe incentive and inputting this information to 



the purchase record of the bw 



Sty in the database. 



9. The method as defined in claim 1, wherein said entering step further 
comprises the categorization pit purchases listed from a plurality of independent third 
parties in the proof of purchase Records based on a set of categories. 



10. The method as/defined m claim 9, further comprising the step of calculating 
at least one score for a byyer entity based on the amount purchased in one or more 
selected categories. 



1 1 . The method as defined in claim 9, further comprising the steps of 

calculating a separate score for a buyer entity in each of a plurality of 

categories based oiythe amount purchased by the buyer entity in the respective category; 

calculating a composite score for a particular buyer entity in accordance 

with a function of/the separate scores for a plurality of selected categories for the 

particular buyer entity; and 

creating a group of buyer entities based on said composite scores. 
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12. The method as defined in claim 10, further comprising: providing a plurality 
of said incentives from different advertisers to one of the buyer/entities, including the 
steps of determining the sequence or the relative prominence jof each of the plurality of 
the incentive awards based on said calculated score 

13. The method as defined in claim 12, wherein th^ plurality of incentives are 
provided across a plurality of distribution channels. 

14. The method as defined in claim 10, further comprising: 

receiving additional proof of purcha^ records for one of said buyer 

entities; and 

recalculating at least one of said sdores said one of said buyer entities 
based on the additional proof of purchase records. 

15. The method as defined v in claim m 9 further comprising: 

determining if the recaljcu^apd score qualifies said one of the buyer 
entities for an on-going incentive. 

16. The method as defined iflkSmim\l4, further comprising: recalculating the 
incentive determined in said incentive providing step by applying said recalculated score 
of said one of the buyer entities to the incentive function. 

17. The method as definea in claim 14, further comprising: providing a plurality 
of said incentives from different advertisers to one of the buyer entities, including the 
steps of determining the sequence or the relative prominence of each of the plurality of 
the incentive awards based on said recalculated score. 

18. The method is defined in claim 17, wherein the plurality of incentives are 

"7"" 

19. The method as defined in claim 10, further comprising the steps of: 
veighting questions based on scores of said buyer entity; 
selecting questions, based, at least in part, on the weight given the 

questior 
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/ 



and 

receiving responses to the questionnaire i^bm a plurality of said buyer 

entities; 

weighting said responses from at leas/ one of said buyer entities; and 
recalculating at least one score for tpe at least one buyer entity based on 
said weighted responses. 

20. The method as defined in claim 19', further comprising: 

determining if the recalculated score qualifies said one of the buyer 
entities for an on-going incentive. 



21. The method as defined hyclaim 19, further comprising: recalculating the 
incentive determined in said incentive providing step by applying said recalculated score 
of said one of the buyer entities \o the incentive function. 



22. The method as defined in claim 19, further comprising: providing a plurality 
of said incentives from diffident adJertisers to one of the buyer entities, including the 
steps of determining the or the relative prominence of each of the plurality of 

the incentive awards based on said recalculated score. 



23. The method as defined in claim 22, wherein the plurality of incentives are 
provided across a plurality of distribution channels 



24. The method as defined in claim 10, comprising: 

obtaining non-purchase information about one of said buyer entities from 
third party; and 

l recalculating at least one score of said one of said buyer entities based on 
the non-purchase information. 



25. The method as defined in claim 24, wherein said non-purchase information is 
demographic information. 



/ 
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26. The method as defined in claim 24, further comprising^ receiving an 
authorization from said one of the buyer entities as a threshol^requirement to 
performing the obtaining non-purchase information. 

27. The method as defined in claim 24, further /Comprising: determining if the 
recalculated score qualifies said one of the buyer entities for an on-going incentive. 

28. The method as defined in claim 24, fi/rther comprising: recalculating the 
incentive determined in said incentive providing step by applying said recalculated score 
of said one of the buyer entities to the incentive function. 

29. The method as defined in claim 24, further comprising: providing a plurality 
of said incentives from different advertisers to one of the buyer entities, including the 
steps of determining the sequence or tne relative prominence of each of the plurality of 
the incentive awards based on saSd recalculated score. 

30. The method as defined^^^^ wherein the plurality of incentives are 
provided across a plurality of attribution channels 

3 1 . The method as defined in claim 10, wherein at least one category is an 
individual company, and wnerein the score for that category is calculated based on the 
amount of purchases indicated by said proof of purchase records for said individual 
company. 

32. The method as defined in claim 10, further comprising the step of sending at 
least one score of a'particular one of said buyer entities to a third party after receipt of an 
authorization froi/ said particular buyer entity. 



33. The method as defined in claim 10, storing electronically at least one score 
for a buyer entity at a computer for said buyer entity. 



347The method as defined in claim 33, wherein said storing step comprises 
storing the at least one score on a cookie. 
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35. The method as defined in claim 33, further comprising/the step of said buyer 
entity sending said score to a third party. 

36. The method as defined in defined in claim 10, farther comprising the steps of: 

recalculating the scores for each of a plurality of buyer entities based on 

new proof of purchase records entered in the electronic database; 

comparing the recalculated scores to^a threshold; and 
generating an indication if one of the recalculated scores exceeds said 

threshold but the score before recalculation did not exceed the threshold. 



37. The method as defined in claim 3t>, wherein said indication comprises 
providing an incentive to a buyer entity with a recalculated score that exceeds the 
threshold but the score of the buyej entiw before recalculation did not exceed the 
threshold. 



38. The method as de 
a fee based on the scores of 

39. The method as de 



ined jfa claj-m 10, further comprising the step of calculating 
g entities provided the incentive. 



led in 



laim 10, further comprising the step of receiving 
information on whether one y 6f the buyed entities made a follow-up purchase or a co- 



purchase contemporaneous'with or after accepting an incentive; and recalculating the 
score for said one of the buyer entities with additional points provided for making the 
purchase after accepting the incentive. 



40. The method as defined in claim 39, further comprising: determining if the 
recalculated score qualifies said one of the buyer entities for an on-going incentive. 

41. The mfethod as defined in claim 39, further comprising: recalculating the 
incentive determined in said incentive providing step by applying said recalculated score 
of said one of the buyer entities to the incentive function. 



42. The method as defined in claim 39, further comprising: providing a plurality 
of said incentives from different advertisers to one of the buyer entities, including the 
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steps of determining the sequence or the relative prominence of ^ach of the plurality of 
the incentive awards based on said recalculated score. 



43. The method as defined in claim 39, wherein th^plurality of incentives are 
provided across a plurality of distribution channels 

44. The method as defined in claim 10, further comprising the steps of 

receiving information on whether one of the buyer entities accepted the 

incentive; and 

recalculating at least one of the ^cores for one of the buyer entities based 
on the buyer entity accepting the incentive. 

45. The method as defined in claim 44, further comprising: determining if the 
recalculated score qualifies said o/iq of J?ne buyer entities for an on-going incentive. 



46. The method as defined iMclaipa / 44 
incentive determined in said im 
of said one of the buyer entiti 



, further comprising: recalculating the 
Eenttyeproviding step by applying said recalculated score 
the incentive function. 



47. The method as deffoed in clai*nJ44, further comprising: providing a plurality 
of said incentives from diffe/enAadvertisers to one of the buyer entities, including the 
steps of determining the sequence or the relative prominence of each of the plurality of 
the incentive awards based on said recalculated score. 



48. The methoa as defined in claim 44, wherein the plurality of incentives are 
provided across a plurality of distribution channels 

49. The method as defined in claim 10, comprising: receiving information that 
one of the buyer entities visited a predetermined web site; and recalculating one of the 
scores of said one of the buyer entities to increase the score based on this visit. 



50. The/method as defined in claim 49, further comprising: determining if the 
recalculated score qualifies said one of the buyer entities for an on-going incentive. 



-53- 



o 



At^^kX. No. 



084561/0103 



5 1 . The method as defined in claim 49, further comprising/recalculating the 
incentive determined in said incentive providing step by applyijfg said recalculated score 
of said one of the buyer entities to the incentive function. 

52. The method as defined in claim 49, further comprising: providing a plurality 
of said incentives from different advertisers to one of the buyer entities, including the 
steps of determining the sequence or the relative prominence of each of the plurality of 
the incentive awards based on said recalculated scored 



53. The method as defined in claim 49, wherein the plurality of incentives are 
provided across a plurality of distribution channels. 



54. The method as defined in claim 10, wherein said providing an incentive step 
comprises determining an incentive ^herein a type and/or amount of the incentive is 
selected for the buyer entity by ,apply \ng sfaid^score of said buyer entity to an incentive 
function. 



55. The method as defnied in claim 1, wherein said providing an incentive step 
comprises determining an incent^/witmn an incentive structure wherein a type or 
amount of incentive is provided ,to the bi^yr entity based on an electronic input from the 
buyer entity. 



56. The method as defined in claim 1, wherein said providing an incentive step 
comprises determining ai/incentive from within an incentive structure wherein a type or 
amount of incentive is provided to the buyer entity based on the buyer entity meeting 
predetermined search criteria. 

57. The me/hod as defined in claim 1, wherein the providing an incentive step 
comprises selecting the incentive based on a first criteria of purchasing of a particular 
good or serviceVand a second criteria of a minimum number of different instances when 
the particular good or service was purchased in a predetermined time period. 



58. T}he method as defined in claim 1, wherein the providing an incentive step 
comprises ^fetting the incentive based on a first criteria of purchasing of a particular good 
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or service, and a second criteria of a minimum monetary value pijfchased of the 
particular good or service purchased in a predetermined time peHod. 

59. The method as defined in claim 1, further comprising the step of linking to a 
third party database and inputting information therefrom cm whether the buyer entity 
made a follow-up purchase or a co-purchase contemporaneous with or after accepting the 
incentive and inputting this information to the database 



60. The method as defined in claim 1, wherein said providing an incentive step 
comprises including a cookie with the incentive, ^vith said cookie designed to monitor 
predetermined activity relating to said incentive 



6 1 . The method as defined iri i 
request to one of said buyer entities to 



/ 

purchase record of the buyer entity 
rated. 



sho 



62. The method as defii e< 
weighting each t 



laim/1, further comprising the step of submitting a 
provide a rating of a product or service only if the 
s ^purchase of the product or service to be 



/in claim 61, further comprising the steps of; 



ltity submitted rating for a product or service according 
to the money spent on the parti&ilar product or service by the entity; and 



aw 



creating an 
weighted entity submitted p&tings. 



rage/ating for the product or service based on the 



63. The method as defined in claim 1, further comprising the step of calculating a 
charge for providing tj/e incentive based on the size of the group of buyer entities 
resulting from the search. 

64. The mpthod as defined in claim 1, further comprising the step of calculating a 
charge for providing incentives based on a number of elements in the search criteria. 



65. The method as defined in claim 10, further comprising the step of calculating 
a charge for providing the incentive based on both the size of the group of buyer entities 
resulting from the search and the scores of the buyer entities. 
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66. The method as defined in claim 1, further comprising the/tep of comparing a 
source of the third party proof of purchase records with a source database of third parties 
and entering only those proof of purchase records if from third p^rty sources that are in 
the source database. 

67. The method as defined in claim 1, further comprising the step of categorizing 
purchases relative to a database of categories and enteringyonly purchases within selected 
categories. 

68. The method as defined in claim 1, whereii/said entering step further 
comprises the categorization of purchases listed from a plurality of independent third 
parties in the proof of purchase records based on set of categories; 



calculating a separate spo| 
categories based on the amount pun 
and 

recording at least ojie 
computer that may be accessed 
merchant. 



re for 3/buyer entity in each of a plurality of 
aseti by /he buyer entity in the respective category; 



scores in a cookie on a buyer entity 
lunications network by at least one 



69. The method as defined Jn claim 1, further comprising the steps of: 

storing at least on^ score for a buyer entity on a cookie at a computer for 
said buyer entity; 

a merchant accessing said cookie and obtaining said at least one score; 
said merchan/ correlating said accessed score to at least one item of 

content; and 

serving toihe buyer entity said at least one item of content. 

70. The methoa as defined in claim 10, further comprising the steps of storing at 
least one score for a mjyer entity on a cookie at a computer for said buyer entity; and 
updating the score 011 said cookie with a recalculated score. 

71. The method as defined in claim 1, further comprising the steps of: 
Iding the purchase amounts for the buyer entity over a first period of 

time made frorfi a first merchant to obtain a first merchant purchase amount; 
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72. The method as defined in claim 10, further comprising the step of updating 
the searchable database on a continuous basis; and / 

recalculating the scores on a continuous basis. 

73. The method as defined in claim 10, further comprising: 

recalculating at least one score'for a buyer entity for one of the categories 
based on information on the television viewing habits or the viewing of a particular 
television program by that buyeiVetatity. / 

74. The method as defined m claun!3, further comprising: determining if the 
recalculated score qualifies said oneLeff the buyer entities for an on-going incentive. 

75. The method as defined in claim 73, further comprising: recalculating the 
incentive determined in said incentive^pjx>viding step by applying said recalculated score 
of said one of the buyer entities to the incentive function. 



76. The method as defined in claim 73, further comprising: providing a plurality 
of said incentives from different advertisers to one of the buyer entities, including the 
steps of determining the sequence or the relative prominence of each of the plurality of 
the incentive awa/ds based on said recalculated score. 

77. The method as defined in claim 1, further comprising monitoring the receiver 
of an interactive television to determine if an ad is shown by the receiver and has not 
been zapped by the buyer entity; and providing an incentive reward to the buyer entity if 
the ad has not been zapped. 

/ 78. The method as defined in claim 77, wherein the incentive reward is a 
reduction in a pay per view charge for a program being viewed at the same time as the 
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79. The method as defined in claim 10, further comprising monitoring the 
receiver of an interactive television to determine if an ad has been zapped; and providing 
an incentive based to the buyer entity if the ad has not been zapped with the incentive 
determined in accordance with at least one of the scores of the buyer entity. 

80. The method as defined 10, further comprising: ^electing ads from a storage 
based on a particular television program being received py the receiver of that buyer 
entity to display those ads in a predetermined sequenc 

81. The method as defined in claim 10, further comprising selecting a sequence 
of ads to be displayed at a receiver based on a particular television program being 
received by a receiver of the buyer entity and/on the scores of that buyer entity. 

82. The method as defitafed in claim 10, further comprising determining an 
incentive for viewing a television advertisement based on a particular television program 
being received by a receiver/of the bmyep^ntity. 



83. The method as defined in c^aim 10, further comprising determining an 
incentive for viewing a televisio'n advertisement based on password entered from a 
receiver of the buyer entity. 

84. The method as/defmed in claim 10, further comprising determining an 
incentive for viewing a television advertisement based on a predetermined response 
received from the receiver of the buyer entity and at least one score of the buyer entity. 



85. A method for buyer-driven targeting comprising the steps of: 

sending to a buyer entity an electronic offer to provide an incentive in 
return for address information of the buyer entity; 

^receiving from the buyer entity an electronic response containing said 
address information; 

J correlating said address information with at least one attribute from a 
database of attributes of buyer entities in an area indicated by the address information; 
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and 



selecting from a plurality of incentives based on said' correlated attribute; 
presenting said selected incentive to said buyer entity. 



86. The method as defined in claim 85, wherein saidat least one attribute is 



income. 



87. A method for buyer-driven targeting comprising the steps of: 

sending to a buyer entity an electronic offer to participate in an incentive 
program in return for access to a credit report for/the buyer entity; 

receiving from the buyer entity aui electronic response with a digital 
identity verification granting a right of accessao said credit report; 

searching electronically said/credit report and obtaining at least one 
attribute about the buyer entity from the credit report; 

correlating that attribute/o an incentive from a plurality of incentives 
based on said correlated attritmtq; am 
presenting said se 



88. A method for bu 




centive to said buyer entity. 



en targeting comprising the steps of: 



sending to a buyer entity an offer for participating in an incentive program 



in return for access to a purchase infoi^nation pertaining to the buyer entity from at least 
three merchants; 

receiving fi^om \he buyer entity an electronic response with a digital 
identity verification granting a^ht of access to said purchase information of the 
merchants; / 

downloading said purchase information from the merchants; 
electronically searching the purchase information to obtain at least one 
attribute from the purchase information about the buyer entity; 

correlating that attribute to an incentive from a plurality of incentives 
based on said correlated attribute; and 

presenting said selected incentive to said buyer entity. 

89. A method for buyer-driven targeting comprising the steps of: 
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sending to a buyer entity an offer for participating in an incentive program 
in return for unverified purchase information pertaining to the buyer entity and access to 
verification information held by merchants; 

receiving from the buyer entity an electronic respons^ with the unverified 
purchase information and a digital identity verification granting a/right of access to the 
buyer entity verification information held by the merchants fr<jm whom the purchases 
were made; 

making a comparison of the unverified purchase information for the buyer 
entity and the buyer entity verification information from the merchants to verify that the 
unverified information is accurate purchase information; 

electronically searching the accurate purchase information to obtain at 
least one attribute about the buyer entity^ 

correlating that attribute to a^i jjicentive from a plurality of incentives 
based on said correlated attribute; and 

sctec 




presenting said selected incentive to said buyer entity. 



90. The method as defined fin eftaim 8& further comprising the steps of: 

/ \ v 

adding the purchasetamounts for the buyer entity over a first period of 



time made from a first merchant t6 Obtain a first merchant purchase amount; determining 
if the first merchant purchase aniou&t exceed a threshold value; and sending an incentive 
to the buying entity for having exceeded the threshold value of purchases. 

91. A system for bi/yer-driven targeting comprising: 

a first component for separately receiving from each of a plurality of 
buyer entities a respective third party proof of purchase record; 

a second component for entering information contained in the received 
proof of purchase records into a searchable electronic database; 

a third component for obtaining search criteria for the database; 
a fourth component for searching the information in the database based on 
the search criteria to obtain a group of buyer entities; and 

y/a fifth component for providing an incentive to each of a plurality of the 
buyer entities in said group. 
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92. The system as defined in claim 91, wherein said fifth comp6nent providing an 
incentive comprises a component for setting the incentive for each tyuyer entity in the 
group based on its purchases of a particular product or service. 

93. The system as defined in claim 92, wherein a plurality of buyer entities are 
individual persons. 

94. The system as defined in claim 93, wherein^ plurality of the buyer entities 
are corporate or other legal entities. 



95. The system as defined in claim 94, further comprising: 

a component for receiving buyei/entity preferences for categories of third 

parties; 

wherein said third cqftiponenf for obtaining search criteria includes a 
component for receiving a merchant category designation for the third party; and 

for searching comprises a component for 
indicated in their respective buyer 
marketing incentive from third parties in the 



cor 



wherein said fourt 
forming the group of buyer entities w 
preferences that they would reo 
merchant category designation. 



3ner 



lave 



96. The system as defin^u tip claim 91, further comprising: 

a component tot* receiving a threshold value from the buyer entity that an 
incentive must meet before tile buyer entity will receive the incentive; 

a component for receiving a value for the incentive to be provided; and 
wherein sai'd fourth component for searching includes a component for 
comparing the value of the incentive to the threshold value set by the buyer entity and a 
component for not including that buyer entity in the group if the buyer entity has set a 
threshold value for the incentive which is not exceeded. 



97. The system as defined in claim 91, further comprising 

a component for obtaining information on whether one of the buyer 
entities accepted ythe incentive; and 

' component for inputting this information to the database. 
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98. The system as defined in claim 97, further comprising a component for 
obtaining information on whether the buyer entity made a follow-up purchase or a co- 
purchase contemporaneous with or after accepting the incentive and inputting this 
information to the purchase record of the buyer entity in tne database. 

99. The system as defined in claim 90, wherein said second component for 
entering further comprises a component for categorizing purchases listed from a plurality 
of independent third parties in the proof of purchase records based on a set of categories. 

100. The system as defined in claim 99, further comprising a component for 
calculating at least one score for a buyer ejaftity based on the amount purchased in one or 
more selected categories. 



'99, further comprising: 
a separate score for a buyer entity in each of a 
ount purchased by the buyer entity in the 



calculating a composite score for a particular buyer 
nction of the\eparate scores for a plurality of selected 



101. The system ay defir 

a componen 
plurality of categories based on 
respective category; 

a componem 
entity in accordance with 
categories for the particul 

a component fo\creating a group of buyer entities based on said 
composite scores. 



102. The system as defined in claim 100, further comprising: a component for 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including a component for determining the sequence or the relative prominence 
of each of the plurality of the incentive awards based on said calculated score. 

103. The system as defined in claim 102, wherein the system provided the 
plurality of incentives across a plurality of distribution channels. 

104. The system as defined in claim 100, further comprising: 

a component for receiving additional proof of purchase records for one of 
said buyer entities; and 
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a component for recalculating at least one of said scores said one of said 
buyer entities based on the additional proof of purchase records 

105. The system as defined in claim 104, further comprising: 
A component for determining if the recalculated score qualifies said one 

of the buyer entities for an on-going incentive. 

106. The system as defined in claim 104/fiirther comprising: a component for 
recalculating the incentive determined in said fiftn component by applying said 
recalculated score of said one of the buyer entities to an incentive function. 

107. The system as defined in claim 104, further comprising: a component for 
providing a plurality of said incentives frc/m different advertisers to one of the buyer 
entities, including a component fpr deWmining the sequence or the relative prominence 
of each of the plurality of the incentiWawards based on said recalculated score. 



108. The system as 
plurality of incentives across. 



earned in claim 107, wherein the system provides the 
plurality of distribution channels. 



109. The system as^efined' in claimJOO, further comprising: 

a componentobr weighting questions based on scores of said buyer entity; 

a component for selecting questions, based, at least in part, on the weight 
given the question; 

a compoi/ent for sending questionnaires electronically to a plurality of 
said buyer entities; and i 

a component for receiving responses to the questionnaire from a plurality 
of said buyer entities; 

a component for weighting said responses from at least one of said buyer 

entities; and 

a component for recalculating at least one score for the at least one buyer 
entity based on said weighted responses. 



110. Thjfe system as defined in claim 109, further comprising: 
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a component for determining if the recalculated score qu said one of 

the buyer entities for an on-going incentive. 

111. The system as defined in claim 109, further comprising: a component for 
recalculating the incentive determined in said incentive providing component by 
applying said recalculated score of said one of the buyer entities to the incentive 
function. 

112. The system as defined in claim 109, farther comprising; a component for 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including the steps of determining the sequence or the relative prominence of 
each of the plurality of the incentive aWards based on said recalculated score. 

113. The system as defined invclaim 112, wherein the fifth component provides 
the plurality of incentives across a plurality of distribution channels 

1 14. The system as d^iined in claim 99, comprising: 

a component for Obtaining no\i-purchase information about one of said 
buyer entities from third partw and 

a component/tor recalculating at least one score of said one of said buyer 
entities based on the nonjpurchase information. 

115. The system as defined in claim 1 14, wherein said non-purchase 
information is demographic information. 

116. The system as defined in claim 1 14, further comprising: a component for 
receiving an authorization from said one of the buyer entities as a threshold requirement 
to obtaining Aon-purchase information. 

lip. The system as defined in claim 1 14, further comprising: a component for 
determining if the recalculated score qualifies said one of the buyer entities for an on- 
going incentive. 
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1 18. The system as defined in claim 1 14, further comprising: a component for 
recalculating the incentive determined by the incentive providing component by applying 
said recalculated score of said one of the buyer entities to the incentive function. 

119. The system as defined in claim 1 14, further comprising: a component for 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including a component for determining the sequence or the relative prominence 
of each of the plurality of the incentive awards based on said recalculated score. 

120. The system as defined in claim 1R wherein the system provides the 
plurality of incentives across a plurality of distribution channels 

121. The system as defined in claim 100, wherein at least one category is an 
individual company, and wherein the^scbre for that category is calculated based on the 
amount of purchases indicated by ySaid pipof of purchase records for said individual 
company. 

122. The system as defined^ in claim 100, further comprising a component for 
sending at least one score of a particular onaof said buyer entities to a third party after 
receipt of an authorization fromlsaid particular buyer entity. 

123. The system as denfmed in claim 100, further comprising a component for 
storing electronically at least qne score for a buyer entity at a computer for said buyer 
entity. 

124. The system As defined in claim 123, wherein said storing component 
stores the at least one scoye on a cookie. 

125. The system as defined in claim 123, further comprising a component for 
allowing said buyer entity to send said score to a third party. 

126. The system as defined in defined in claim 100, further comprising: 
a component for recalculating the scores for each of a plurality of buyer 

entities based on n^w proof of purchase records entered in the electronic database; 
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a component for comparing the recalculated scores to a threshold; and 
a component for generating an indication if one^of the recalculated scores 
exceeds said threshold but the score before recalculation did/not exceed the threshold. 

127. The system as defined in claim 126, wherein said indication comprises 
providing an incentive to a buyer entity with a recalculated score that exceeds the 
threshold but the score of the buyer entity before recalculation did not exceed the 
threshold. 



128. The system as defined in clainylOO, further comprising a component for 
calculating a fee based on the scores of the buying entities provided the incentive. 

129. The system as defined in claim 100, further comprising a component for 
receiving information on whether o le of the buyer entities made a follow-up purchase or 
a co-purchase contemporaneous witn^>r / after accepting an incentive; and recalculating 
the score for said one of the b\|Y^wtities with additional points provided for making the 
purchase after accepting the incentive 



130. The system as 
determining if the recalculate] 
going incentive. 



defined nrclaim 129, further comprising: a component for 
score qualifies said one of the buyer entities for an on- 



131. The system as defined in claim 129, further comprising: a component for 
recalculating the incentive determined in said incentive providing component by 
applying said recalculated score of said one of the buyer entities to the incentive 
function. 

132. The system as defined in claim 129, further comprising: a component for 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including/ determining the sequence or the relative prominence of each of the 
plurality of the incentive awards based on said recalculated score. 

133. The system as defined in claim 129, wherein the system provides a 
plurality of incentives across a plurality of distribution channels 
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134. The system as defined in claim 100, further comprising: 
a component for receiving information op whether one of the buyer 

entities accepted the incentive; and 

a component for recalculating at leas^one of the scores for one of the 
buyer entities based on the buyer entity accepting the incentive. 

135. The system as defined in claim /34, further comprising: a component for 
determining if the recalculated score qualified said one of the buyer entities for an on- 
going incentive. 



136. The system as defined in/claim 134, further comprising: a component for 
recalculating the incentive d^rmined^in said incentive providing component by 
applying said recalculated /score of said one of the buyer entities to the incentive 
function. ; 

137. The system as defined in claim 134, further comprising: a component for 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including determining the sequence or the relative prominence of each of the 
plurality of the incentive ^w$rds basecron said recalculated score. 



138. The system as defined in claim 134, wherein the system provides the 
plurality of incentive^ across a plurality of distribution channels 

139. The system as defined in claim 100, comprising: a component for 
receiving information that one of the buyer entities visited a predetermined web site; and 
recalculating one of the scores of said one of the buyer entities to increase the score 
based on this visit. 



140? The system as defined in claim 139, further comprising: a component for 
determining if the recalculated score qualifies said one of the buyer entities for an on- 
going incentive. 
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141. The system as defined in claim 139, further comprising/ recalculating the 
incentive determined in said incentive providing component by apofying said 
recalculated score of said one of the buyer entities to the incentiye function. 

142. The system as defined in claim 139, furthepxomprising: a component for 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including determining the sequence or the relative prominence of each of the 
plurality of the incentive awards based on said recalculated score. 

143. The system as defined in clain/l39, wherein the system provides the 
plurality of incentives across a plurality of distribution channels. 



144. The system as'aefined m claim 100, wherein said providing an incentive 
component comprises a component fi^d€fermining an incentive wherein a type and/or 
amount of the incentive is sLectp^^rthe buyer entity by applying said score of said 
buyer entity to an incentive 



145. The system aydefineayin claim 91, wherein said providing an incentive 
component comprises a component for determining an incentive within an incentive 
structure wherein a type or amount of incentive is provided to the buyer entity based on 
an electronic input from the buyer entity. 



146. The system as defined in claim 91, wherein said providing an incentive 
component comprises a component for determining an incentive from within an 
incentive structure wherein a type or amount of incentive is provided to the buyer entity 
based on the buyer entity meeting predetermined search criteria. 



147/. The system as defined in claim 91, wherein the providing an incentive 
component comprises a component for selecting the incentive based on a first criteria of 
purchasing of a particular good or service, and a second criteria of a minimum number of 
different instances when the particular good or service was purchased in a predetermined 
timeyberiod. 
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148. The system as defined in claim 91, wherein the providing an incentive 
component comprises a component for setting the incentive based on a first criteria of 
purchasing of a particular good or service, and a second criteria of a minimum monetary 
value purchased of the particular good or service purchased in a predetermined time 
period. 

149. The system as defined in claim 91, further comprising a component for 
linking to a third party database and inputting information therefrom on whether the 
buyer entity made a follow-up purchase or a co-purchase contemporaneous with or after 
accepting the incentive and inputting this information to the database. 

150. The system as defined in claim 91, wherein said providing an incentive 
component comprises including a cookie with the incentive, with said cookie designed to 
monitor predetermined activity relating to said incentive. 



151. The system as/defined/in claim 9 1 , further comprising a component for 
submitting a request to one of said ftuyer entities to provide a rating of a product or 
service only if the purchase i e^etfjf o^the buyer entity shows a purchase of the product or 
service to be rated. 



152. The system as aefined in 6laim 151, further comprising: 

a component fonweighting each entity submitted rating for a product or 
service according to the/money spent on the particular product or service by the entity; 
and 

a component for creating an average rating for the product or service 
based on the weighted entity submitted ratings. 

153. /The system as defined in claim 91, further comprising a component for 
calculating A charge for providing the incentive based on the size of the group of buyer 
entities re/ulting from the search. 



'l54. The system as defined in claim 91, further comprising a component for 
calculating a charge for providing incentives based on a number of elements in the search 
cntefna. 
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155. The system as defined in claim 100, further comprising a component for 
calculating a charge for providing the incentive based on both /he size of the group of 
buyer entities resulting from the search and the scores of th^ouyer entities. 

156. The system as defined in claim 91, further comprising a component for 
comparing a source of the third party proof of purchase records with a source database of 
third parties and entering only those proof of purchase records if from third party sources 
that are in the source database. 

157. The system as defined in claim 91, further comprising a component for 
categorizing purchases relative to a database of categories and entering only purchases 
within selected categories. 

158. The system as definedon x claim 91, wherein said entering component 
further comprises a component fip^categorizing of purchases listed from a plurality of 
independent third parties in tke proof of purchase records based on a set of categories; 

a component foy calculating a separate score for a buyer entity in each of a 
plurality of categories based pn the amount purchased by the buyer entity in the 
respective category; and 

a component for recording at least one of said scores in a cookie on a 
buyer entity computer yiat mays^e accessed from a communications network by at least 
one merchant. 



159. The system as defined in claim 91, further comprising: 

'component for storing at least one score for a buyer entity on a cookie at 
a computer fof said buyer entity; 

/ a component for allowing a merchant to access said cookie and obtain 
said at legist one score; 

/ said merchant correlating said accessed score to at least one item of 

content; and 

/ a component for serving to the buyer entity said at least one item of 

content. 
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160. The system as defined in claim 10, further comprising a component for 
storing at least one score for a buyer entity on a cookie at a computer for said buyer 
entity; and updating the score on said cookie with a recalculated score. 



161. The system as defined in claim 91, further comprising: 

a component for adding the purchase amounts for the buyer entity over a 
first period of time made from a first merchant to obtain a first merchant purchase 
amount; 

a component for determining if 0e first merchant purchase amount 
exceed a threshold value; and 

a component for rewarding j&e buying entity for having exceeded the 
threshold value of purchases. 



162. The system as 



is defi 



updating the searchable databas 3 
A component foi 



163. The syster 



Ined/in claim 10, further comprising a component for 
ou a continuous basis; and 



recalculating the scores on a continuous basis. 



is 0etljied in claim 10, further comprising: 
a component ibr recalculating at least one score for a buyer entity for one 

of the categories based on information on the television viewing habits or the viewing of 

/ \ \l 
a particular television program by tharbuyer entity. 



164. The system as defined in claim 163, further comprising: a component for 
determining if the recalculated score qualifies said one of the buyer entities for an on- 
going incentive. 

165. yhe system as defined in claim 163, further comprising: a component for 
recalculating tlie incentive determined in said incentive providing component by 
applying saicy recalculated score of said one of the buyer entities to the incentive 
function. 



16$. The system as defined in claim 163, further comprising: a component for 
providing/a plurality of said incentives from different advertisers to one of the buyer 



-71- 




Atf JWkt. No.: 084561/0103 



entities, including determining the sequence or the relative prominejjce of each of the 
plurality of the incentive awards based on said recalculated score 

167. The system as defined in claim 91 , further comprising a component for 
monitoring the receiver of an interactive television to determine if an ad is shown by the 
receiver and has not been zapped by the buyer entity; and providing an incentive reward 
to the buyer entity if the ad has not been zapped. 

168. The system as defined in claim 167, wherein the incentive reward is a 
reduction in a pay per view charge for a program Ijeing viewed at the same time as the 
ad. 

169. The system as defined in clain/ 100, further comprising a component for 
monitoring the receiver of an interactive television to determine if an ad has been 
zapped; and providing an incentive based to the buyer entity if the ad has not been 
zapped with the incentive determined in accordance with at least one of the scores of the 
buyer entity. 

170. The system as defiiie# ^00, further comprising: a component for selecting 
ads from a storage based on a parmculaX television program being received by the 
receiver of that buyer entity to dismay those ads in a predetermined sequence. 

171. The system as/aefined in claim 100, further comprising a component for 
selecting a sequence of ads to be displayed at a receiver based on a particular television 
program being received by/ a receiver of the buyer entity and on the scores of that buyer 
entity. 

172. The sys/em as defined in claim 100, further comprising a component for 
determining an incentive for viewing a television advertisement based on a particular 
television program being received by a receiver of the buyer entity. 

173. The system as defined in claim 100, further comprising a component for 
determining an incentive for viewing a television advertisement based on password 
entered from a receiver of the buyer entity. 
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174. The system as defined in claim 100, farther comprising a component for 
determining an incentive for viewing a television advertisement basied on a 
predetermined response received from the receiver of the buyer entity and at least one 
score of the buyer entity. 

175. A system for buyer-driven targeting comprising: 
a component for sending to a buyer entity ,an electronic offer to provide an 

incentive in return for address information of the buyer/entity; 

a component for receiving from the buyer entity an electronic response 
containing said address information; 

a component for correlating said address information with at least one 
attribute from a database of attributes of buyer Entities in an area indicated by the address 
information; 

a component for selecting fhzJm a plurality of incentives based on said 
correlated attribute; and 

a component for pfesentAg said selected incentive to said buyer entity. 

176. The system as djefin^d in qlaim 175, wherein said at least one attribute is 

income. 



177. A system for buyer-driven targeting comprising: 

a component for sending to a buyer entity an electronic offer to participate 
in an incentive program in return for access to a credit report for the buyer entity; 

a component for receiving from the buyer entity an electronic response 
with a digital identity verification granting a right of access to said credit report; 

a component for searching electronically said credit report and obtaining 
at least one attribute atout the buyer entity from the credit report; 

a component for correlating that attribute to an incentive from a plurality 
of incentives basecy on said correlated attribute; and 

a component for presenting said selected incentive to said buyer entity. 



1 78. A system for buyer-driven targeting comprising: 
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a component for sending to a buyer entity an offer fc/r participating in an 
incentive program in return for access to a purchase information pertaining to the buyer 
entity from at least three merchants; 

a component for receiving from the buyer entity an electronic response 
with a digital identity verification granting a right of accesyto said purchase information 
of the merchants; 

a component for downloading said purchase information from the 

merchants; 

a component for electronically searching the purchase information to 
obtain at least one attribute from the purchase information about the buyer entity; 

a component for correlating that attribute to an incentive from a plurality 
of incentives based on said correlated attribute; And 

a component for presenting^saiel selected incentive to said buyer entity. 



1 79. A system for buyer-driven ^rgeting comprising 
a component for senair 



uyer entity an offer for participating in an 
urchase information pertaining to the buyer 
held by merchants; 

the buyer entity an electronic response 
digital identity verification granting a 
verification ^information held by the merchants from 



incentive program in return for urwe 
entity and access to verification info 

a component for r s 
with the unverified purchase information ; 
right of access to the buyer entit\ 
whom the purchases were made; 

a component for making a comparison of the unverified purchase 
information for the buyer en/ity and the buyer entity verification information from the 
merchants to verify that the unverified information is accurate purchase information; 

a component for electronically searching the accurate purchase 
information to obtain at /east one attribute about the buyer entity; 

a component for correlating that attribute to an incentive from a plurality 
of incentives based on said correlated attribute; and 

a component for presenting said selected incentive to said buyer entity. 



180. The system as defined in claim 179, further comprising: 

a component for adding the purchase amounts for the buyer entity over a 
first period of time made from a first merchant to obtain a first merchant purchase 
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amount; determining if the first merchant purchase amount exceed a threshold value; and 



sending 
purchas 



/ 



incentive to the buying entity for having exceeded the threshold value of 
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